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Target Market
Name
Institutional Affiliation


Primary Market  
	The target market for the product is people aged between 18 years and 35 years. This age was selected because it’s trendy and is more focused on consumption and trying new products in the market. Most of the individuals in this age group are not married and are still trying to live an employed lifestyle. The income earnings for this selected group is around $1000 and $5000 as an monthly average.  It is also easy to market products for segments in the market. This age group was selected because they were style conscious and would always develop increased consumption for their products in the market (Pinson, 2016). 
Secondary Target Market 
	The secondary target market for the products is individuals aged between 35 years to 50 years. This are most individuals earning $10,000 per month and above. This individuals have established their own businesses and even retired from having worked for many years. This individuals in the market are competitive as a result of having settled in their life. Although they are not trendy, they would not mind to purchase products in the market just to keep up with the youth (Hu & Kaabouch, 2012). 
Opportunities in these Markets
	There are several opportunities that exist in the selected market. The first opportunity lies through the consumer segmentation in which the groups would be subdivided into several segments in the market. These products would be marketed to individuals according to their respective segments. The second opportunity lies in the environmental analysis for the respective market. Conducing increased market analysis, it is evident that one would always get the opportunity for marketing of products in the existing marketplace. The other opportunity lies in the indirect competition analysis that exists in the marketplace to enhance the sale of products from one individual to another (Hu & Kaabouch, 2012). 
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